
 

 

Exploring the PR World 
By: Annie Morales and Billy Cooper 

_____________________________________________________________________________ 
 

PURPOSE AND OBJECTIVES 
The purpose of this project is to conduct research about the field of public relations for a 
campaign by getting in-depth interviews with professionals in the PR world. The 
campaign hopes to attract more students to the study of public relations. 
 
The overall objectives of this project are:  

 To learn how to prepare students for a career in PR 
 To identify key information about he PR field that students need to know 
 To gain insight into the economic state of PR 

_____________________________________________________________________________ 
 

METHODOLOGY 
The research was conducted through two personal in-depth interviews.  
 
Name: Meg Roberts 
Company: New Media Strategies 
Title: Promotions Associate 
Conducted: Via Skype 
Date: 2/23/09 
Time: 7 minutes, 18 seconds 
 

Name: Andrew Maraniss 
Company: McNeely Pigott & Fox Public Relations 
Title: Vice President 
Conducted: Via telephone 
Date: 2/25/09 
Time: 13 minutes, 44 seconds

We recorded the audio of the interviews through Audacity.  We then used LAME to 
convert the file into a MP3.  The interviews were then posted to our personal blogs via 
Box.net. 
 
Our blogs are anniemorales.wordpress.com and wdcooper.wordpress.com. 
_____________________________________________________________________________ 
 

RESULTS 
How to prepare student for a career in PR: 

 The most important skills for a PR student to have are: communication skills 
both writing and speaking, an open mind, and a good attitude. 
o “The main skills to succeed in PR that you need are definitely an open 

mind and determination.” – Meg Roberts 
o “You got to be comfortable dealing with people and communicating 

effectively with them. – Andrew Maraniss 
 

 The respondents agree that a PR degree is helpful to getting a job and 
succeeding in it. One interviewee did not receive their PR degree but thinks it 
is valuable for better understanding the PR field. 
o “I think that [obtaining a PR degree] is really important especially at a 

school like University of South Florida where the degree is very integrated 



 

 

with other schools in the university.” – Meg Roberts 
 

 In the PR world experience outweighs a graduate degree.  A bachelor’s 
degree with real world experience to back it up is more valuable then just a 
master’s degree.  
o “Good experience I think would trump a master’s degree without 

experience, at least at the firm I work for.” – Andrew Maraniss 
  
Key information about the PR field that students need to know: 

 The biggest myths about PR are: that PR practitioners are spin-doctors and 
that it is all about publicity for celebrities. 
o “We are spin artists. I hate that myth, definitely not true. I think another 

myth that is going around that is tied with being a spin artist is that we’re 
lazy.” – Meg Roberts 

o “I think some people come in to the job expecting that they are going to 
start the job and immediately they are going to be the right hand man or 
publicist of a celebrity or that they’re going to be front and center in some 
way. And really, it’s a behind the scenes business and if our names are 
never mentioned than that a good thing.” – Andrew Maraniss 

 
 Students are most surprised to learn that PR is very time consuming and 

labor intensive. 
o “It is a lot of work and there are a lot of overtime hours but it’s so worth it.” 

– Meg Roberts 
 

 There are endless possibilities with PR.  The profession is growing and 
students can work in a variety of fields including: agencies, corporations, 
nonprofit, healthcare, government, and many more. 
o “Everything needs PR, which I think is what’s most exciting about the 

industry.” – Meg Roberts 
  
The economic state of PR: 

 There are fewer jobs in PR but entry-level jobs for new graduates are easier 
to find then higher-level jobs.  
o “There aren’t as many entry-level jobs available but luckily there are so 

many resources our there for students to find these jobs and so many 
people willing to help each other.  With PR it’s all about the network so 
knowing someone and getting your name out there is key to really ridding 
out this economy.” – Meg Roberts 

o “We are slowing down on our hiring.... (however) The good news for 
students would be that at our firm and I think a lot of other PR firms, most 
of the hiring is done at the entry-level as opposed to bringing in 
experienced people at the middle or higher level.” – Andrew Maraniss 

_____________________________________________________________________________  
  

CONCLUSION 
Overall, we found that communication skills and determination are key skills in the PR 
field. Students should focus on developing these skills while in school and through their 
internships. Obtaining a public relations degree can definitely help students gain an 
upper hand over the competition while searching for PR jobs. 



 

 

 
We suggest that for the campaign we should provide information about how experience 
in the PR field can get you far in your job.  We should stress the importance of writing, 
having a good attitude and being a team player because these are key assets to a PR 
professional. This campaign should tell students that PR is a very diverse field that is 
never redundant.  We must stress that due to the diversity of PR, there are still many 
jobs available to those that are willing to work hard and devote their time. 
_____________________________________________________________________________  
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1. Interview Guide. 
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1. Interview Guide: 

1. What skills do students need in order to be successful in PR? 
2. What would you tell someone who is thinking about majoring in PR? 
3. What do you think is the biggest myth about PR? 
4. What would students be surprised to know about PR when they start their first 

job? 
5. How many different directions can you go with PR?  What of jobs can people find 

in the PR field? 
6. What is more important to obtain in order to land a PR job, just a Master’s degree 

or a Bachelor’s degree and experience in the field? 
7. What’s the value of a PR degree? Will it help students get their first job? 
8. Compared to other fields, how has the economic downturn affected PR? Are 

there less entry-level jobs compared to Business? 
 

2. Interview with Meg Roberts: 
 
Interviewer: I’m here with Meg Roberts conducting an interview. Meg, why don't you tell 
me a little something about yourself.  
 
Meg: Sure well, my name is Meg Roberts as you said and I now live in Washington, D.C. 
working for New Media Strategies, which is a digital PR firm so we are not tradition PR 
we have taken it into the 2.0 world which is really exciting. I recently graduated from the 
University of South Florida back in may and I graduated from the PR program down 
there.  
 
Interviewer: Awesome, thank you.  What skills do you think students need in order to 
succeed in PR? 
 
Meg: I think that one of the main skills to succeed in pr that you need is definitely an 
open mind and determination. PR is an evolving field it’s never the same. It changes 
every single day so in order to be successful you need to be very aware of the industry. 
Have a veracious appetite for learning and reading definitely. And obviously be a strong 
communicator, not only with writing but also speaking. 
 



 

 

Interviewer: Awesome.  What would you tell someone who is thinking about majoring in 
PR? 
 
Meg: Hahaha, this is a tough question. 
 
Interviewer: That’s ok take your time 
 
Meg: I would tell them that they should definitely research because there’s so many 
different areas of PR you can go in. When I first started studying PR I thought I wanted 
to work in the travel industry and I was so set on that. Then as I got further into my major 
I started looking at other options and realized that there is so much out there from 
healthcare to sports. I work in the entertainment industry which I never though I would be 
working in and you just have to keep an opened mind and realize that everything needs 
PR and that’s great because you will get to wear so many hats in your job and learn a lot 
about the world around you. 
 
Interviewer: What do you think is the biggest myth about PR? 
 
Meg: Umm, that we are spin artists. I hate that myth, definitely not true. I think another 
myth that is going around that is tied with being a spin artist is that we’re lazy and there’s 
a lot of flack about PR people doing media relations and not being fully committed to it 
and I think that young PR professionals just really need to understand that it’s about 
building relations and that the foundation for good PR. It’s really the relations aspects of 
it and that’s how you can avoid the stereotypes. 
 
Interviewer: Right, what do you think students would be surprised to know about PR 
after entering into their first job? 
 
Meg: That it is a lot of work.  
 
Interviewer: Haha. 
 
Meg: And there are a lot of overtime hours but its so worth it. It's really fun and it really 
stretches your mind. Hopefully if you get into a good job after college you won’t be just 
be doing medial tasks. They will really pull you into meetings, which is good in my 
experience at my positions after college. And I think that’s a good thing because most 
entry-level positions in other industries are not that way; you have to work your way up 
before the CEO comes and talks to you and picks your brain. 
 
Interviewer: Right ok, how many different directions can you go in pr like what kinds of 
jobs can people find in the PR fields? 
 
Meg: Anything! Haha. It's very open which I think is why I liked it. I mean I was applying 
for jobs in PR that were in the healthcare industry or that were in government agencies. 
You know there are press secretaries; you could be a press secretaries for someone in 
the government; you could do solely media relations. There are positions if that’s were 
you're interested in; you would work for a company and only talk to the media about the 
company. There’s internal communications, which is very exciting making sure that all 
the employees are on board with the goals and visions of the corporations. You could 
work for nonprofits. I work in the entertainment industries so I work for movie studios and 
TV channels, which is crazy. So there’s really anything. Everything needs PR, which I 



 

 

think is what’s most exciting about the industry. 
 
Interviewer: Awesome, thank you. What is more important to obtain in order to land a PR 
job, do you think obtaining a masters degree or getting a bachelors with experience 
behind it? 
 
Meg: I going to go with the bachelors with experience behind it just because I feel as 
though PR is one of those things that it's really about the practice there's not a lot of 
theory. Theories important so you can understand and come up with good ideas based 
on previous campaigns, but I think that its really important that you go work in the work 
force for a little while and then if you want to go back to school after that you can. Then 
you will have more experience in the field and be more dynamic in the classroom and 
get more out of it. 
 
Interviewer: Right, right, what the value of a PR degree? Like will it help students get 
their first job or can anyone from any sort of major get a PR job? 
 
Meg: Well I think that’s its really important especially at a school like University of South 
Florida where the degree is very integrated with other schools in the university but it can 
be difficult. A lot of people think that it is not necessary but I think it is because it is still 
such a young profession and professors are still trying to understand how in a profession 
that changes so quickly; I mean with the rise of blogs and twitter and all that. It's already 
changed from when I graduated 8 months ago so I think you can make the most out of 
both but I would highly recommend looking at a school that has really great PR 
programs that allows you to get into all different sectors in the university. I think that’s the 
way to go about it. 
 
Interviewer: Good. We have come to our last question. Haha. So compared to other 
fields, how has the economic downturn affected PR are there entry level jobs still 
available as compared to maybe business or something? 
 
Meg: Well, I think obviously the economy is affecting everyone and it obviously trickles 
down into PR and advertising. Everyone knows that big corporations they don’t 
understand PR truly yet but it is important and I don’t think that we been as affected as 
much as many other industries. Especially what I do in digital PR because the Internet 
it's there and it's where everyone goes to get their information. I am kind of immune to it, 
which is so nice. But we have had our fair share of clients not wanting to come back 
because of the economy just trying to save money so it has hit it. There aren’t as many 
entry level jobs available but luckily there are so many resources our there for students 
to find these jobs and so many people willing to help each other. With PR it’s all about 
the network so knowing someone and getting your name out there is key to really ridding 
out this economy. 
 
Interviewer: Awesome, thank you so much for your time Meg. Again this Meg Roberts 
and I am Annie Morales. Thank you so much.  
 
Meg: Thank you! 
 
3. Correspondence with Meg Roberts: 
 
Annie Morales 



 

 

February 18 at 11:05pm 
Hey Meg! 
 
I hope your job in DC is going amazing! I was wondering if you could do me a small 
favor. My PR Research class is doing an interview project and I was hoping I could 
interview you. Dr. Burns actually suggested you so I snatched your name right up since I 
already knew you! :) The interview should only take about 15 minutes; I only have about 
8 questions. I know it is kind of short notice but we just got the assignment and I need 
the interview as soon as possible. By any chance do you have Skype? We are supposed 
to interview via web cam (in order to record the conversation) and Skype is the program 
she wants us to use. Let me know if you can help me out. I would really appreciate it and 
I promise it won't take up much of your time! 
 
Thanks a million, 
Annie 
------------------------------ 
Meg Roberts 
February 19 at 7:27am 
Hi Annie! I can definitely help you! When do you need the interview by? I have Skype so 
that should work! Have a great day. 
-Meg 
------------------------------ 
Annie Morales 
February 19 at 8:31am 
THANK YOU THANK YOU THANK YOU!!! I need it by Monday before 1 p.m. if possible! 
My schedule is crazy and I am sure yours is too, so lets hope we can figure out a good 
time to do this! When are you available? 
-Annie 
------------------------------ 
Meg Roberts 
February 23 at 9:08am 
Hey Annie, 
 
I know - schedules are crazy, especially this week - huge week in the entertainment 
industry, obviously. Well, I usually don't leave work until about 6 or 6:30, but I will try to 
get out of here earlier so we can do the interview at about 6:00. I will let you know if 
anything comes up that changes that. 
 
Have a good day! 
Meg 
------------------------------ 
Annie Morales 
February 23 at 9:09am 
Thanks Meg! I know my week is crazy too! 
-Annie 
------------------------------ 
March 2, 2009 
Hey Meg, 
I just wanted to thank you for allowing me to interview you last week.  I really appreciate 
you taking time out of your crazy schedule to talk to me.  I learned so much from the 
interview and I can't wait to share this knowledge with my class. Good luck with all that 



 

 

you are doing in your career. Thanks again! 
 
Best Regards, 
Annie 
------------------------ 
Hi Annie, 
I'm glad you learned something - I did, too! I hope I gave good answers to your tough 
questions. Can you send me a link to your class blog when you get a chance? 
 
Take care of yourself! 
Meg 
------------------------ 
Hey Meg, 
My blogs are: 
anniemorales.wordpress.com <---- this one has the interview on it 
shareasmile.wordpress.com 
- Annie 
 
4. Interview with Andrew Maraniss: 
 
Interviewer: What skills do students need in order to be successful in public relations? 
Andrew: first of all they need good writing skills. Whenever anyone interviews here, 
that’s the first thing that comes up. We always ask them for writing samples. People take 
a spelling test and a writing test when they interview here. The writing test is basically 
writing a press release. Sort of a imaginary situation where a worker here has been 
promoted and the job applicant has to write a press release about that job promotion. 
Now the spelling test is multiple choice of about 2 pages of commonly misspelled words. 
The writing is something that all of us you now do every day. To represent our clients 
you have to write well. Beyond that, just telecommunications skills are important whether 
it’s writing or speaking or anything. You got to be comfortable dealing with people and 
communicating effectively with them. I know this sounds basic but just a good attitude is 
very important especially at the entry level cause there’s a lot of grunt work to be done 
and PR job is different every day and so you have to be willing to go with the flow and 
you never know what’s going to happen over the course of the day. You know like how I 
had to change the call because things came up unexpectedly. I know the partners of this 
firm, there’s 5 people that own the firm, they can kind of teach the specific skills but they 
want people who that will come in and work hard and be pleasant. You know? Good to 
be around, that kind of thing because we’re all working here pretty closely every day. It’s 
a team environment. People need to work well together.  
 
Interviewer: Ok so what would you tell someone who was thinking about majoring in PR? 
 
Andrew: Well, for this one, umm, normally I would say to people that you don’t need to 
major in PR to get a job in pr because I majored in history. We have quite a few 
communications and PR majors that work here but we also have English majors, People 
maybe with journalism degrees or people that have come from other fields. I think that 
the reason you would want to major in PR today and correct me if I’m wrong but if social 
media is being taught at all in PR classes or how to effectively use online tools to 
communicate with people because that’s something that a lot of people my age or older 
didn’t come into the profession with you know? It just didn’t exist. And so it’s something 
we’re all kind of learning as we go. And one thing that recent graduates can really add to 



 

 

a firm that nobody else can is that familiarity of having grown up with all this stuff and 
understanding how to use it and how people are getting information today and being 
able to make recommendations for clients along those lines. The other reason I guess to 
major in PR is that a lot of people come into the business not really understanding what 
it’s all about and maybe thinking it’s about being a publicist for a celebrity you know. Or 
that it’s only about event planning or only about press releases. So they don’t really have 
a good picture of all things that are involved and I’m sure you pick that up through 
majoring in PR. You would be better prepared to enter the profession you are getting 
into. Because some people get in and might be disappointed one way or the other 
because it’s not what they expected. But you know, I think that building writing samples 
is important. So if you are a PR major and you’re writing releases or columns and if that 
produces writing samples that’s another good reason to do it. Although you can get 
writing samples without majoring in PR certainly. And also, if it helps land internships 
while you are in school at PR agencies, than that would be a great reason to do it. It 
always gives people applying for a position at our firm a leg up if they have interning 
experience.  
 
Interviewer: Ok, so you kind of touched on this with the last question but, what do you 
think is the biggest myth about PR? 
 
Andrew: You know I think part of it is that… you know I don’t know if this true there aren’t 
huge myths about it but I think some people come in to the job expecting that they are 
going to start the job and immediately they are going to be the right hand man or 
publicist of a celebrity or that they’re going to be front and center in some way. And 
really, it’s a behind the scenes business and if our names are never mentioned than that 
a good thing. And it’s all about your client and not about you and so some people have a 
hard time dealing with that. In some cases they are publicists that have become well 
known or what not but that’s not what it’s all about. So that would be a myth about it. The 
other thing that I think people think about is spinning the truth the truth all the time. And 
that the function of PR people is to help people get out of trouble or spin the truth or in 
an inaccurate untruthful way and you know it’s not about that at all at least where I work. 
We always tell our clients to tell the truth. The purpose of PR is to communicate with 
different audiences it’s not all about spinning. 
 
Interviewer: Alright and so the next question is what would students be surprised to 
know about when they start their first job? 
 
Andrew: That’s a good question. They might be surprised by how varied the work is, you 
know. At our firm everyone is working on at least 7 different clients everyday so no hour 
is the same even. Every day is different. Within everyday is different. You need to learn 
about your clients businesses and they can be varied from like a car dealer to a 
restaurant to a government agency to a hospital. Al the sudden you have to have 
expertise on a lot of different issues that you’ve never even thought about before. I don’t 
think people think about that.  
 
Interviewer: Um, how many different directions can you go with PR. Like what kind of 
jobs can people find in the PR field? 
 
Andrew: Ok that’s a good question. There are tons. First thing, for me I’ve been involved 
in two sports teams and then an agency. There are public information officers for 
government at local, state, and federal levels representing certain government agencies. 



 

 

Entertainment pr is big here in Nashville where all the county music records and 
producers and artists have their own either pr department or publicist. Non-profit 
organizations often have a marketing or pr director. Healthcare hospitals have a pr 
department. Basically I comes down to a, I would say, a non-profit, government, agency 
or corporate. And there are pluses and minuses to each. I would say an agency job, I’m 
kind of an exception because I’ve been here for ten years. people tend to start out at an 
agency, find out which sector of the economy they are basically interested in and then 
they’ll move and work in a corporate environment. Or maybe they’ll work for a client. 
They discover they love working on health care or the love working with sports pr and 
then go that direction. Agency jobs on the other hand also have more job stability. Often 
times in a company you’re working in the pr department and a new CEO gets hired they 
may bring in their own people. Then you’re out of a job. Or at an ad agency which is 
different than pr but a lot of times they’ll be hired and fired based on the success of the 
client that they are working for. So if you’re on the Budweiser account and all the sudden 
their sales tank. Then they’re going to fire the agency and the agency is going to fire 
you. So it can be a little more of cutthroat atmosphere than an agency. the corporate job 
tends to pay a little more so that’s the advantage to that. Sports jobs don’t pay well at all. 
Nonprofit jobs don’t pay well either. 
 
Interviewer: Ok, so here is a question that a lot of students are facing, what is more 
important to obtained in order\ to land a PR job, a masters degree or maybe just a 
bachelors degree but with some experience? 
 
Andrew: Yeah, I would say the bachelor’s degree with the experience. We’ve hired 
people here with graduate degrees but it’s definitely not a prerequisite. Good experience 
I think would trump a master’s degree without experience, at least at the firm I work for. 
I’m not saying you shouldn’t get more education. I don’t want to leave that impression 
that’s never a bad thing but you don’t need it. 
 
Interviewer: Alright, last question, compared to other fields how has the economic 
downturned affected PR. Like are there less entry-level jobs compared to say business 
majors would have.                   
 
Andrew: It’s hard for me to compare because I don’t know exactly what other companies 
are dong but I can tell you at our agency we are slowing down on our hiring. Not a total 
hiring freeze. The good news for students would be that at our firm and I think a lot of 
other pr firms, most of the hiring is done at the entry level as opposed to bringing in 
experienced people at the middle our higher level. Our agency tends to hire people kind 
of like a baseball team. Like our farm system. We’ll hire young people, let them work 
their way up within the company over the years. 
 
Interviewer: why is that? 
 
Andrew : Honestly, it’s probably an economic decision by the partners because they are 
cheaper labor. Ha-ha. As opposed to going out and hiring senior people that are going to 
cost you a lot of money. Also I think they like to uh…. They want this to be a place where 
you feel like you can come and build a career here.  So there’s a real value to having 
young people who are working hard, they are creative. And that what they get by hiring 
that entry level and they kind of grew up together and it helps form a pretty cohesive 
unit. We work for our clients in team so it’s not like I’m assigned to the USF account. 
There would be seven of us working on that team or five of us. And so everybody here is 



 

 

pretty close knit group. But to answer your question, we still have hiring going on. We 
hire staff associates at the entry level, usually about a one-year period where you’re at 
that level. Then you kind of graduate if you’re doing well up to an associate account 
executive position. And then, you know, (as staff associates are promoted, we hire more 
people to take their place. Paraphrased due to lack of clarity)   so what will happen now 
probably is that the staff associates will stay at that position just a little bit longer and 
we’ll kind of drag that out a little bit so we’re not replacing people quite as often. With the 
economy the way it is we are noticing some of our clients have decided they are going to 
do without PR this year. Thankfully, not too many. A few have asked to cut back 
expenses. So we work with some clients an o monthly retainer where they pay us a 
certain amount per month no matter how much how much work we do. So they are 
asking for a lower retainment. Other clients we bill hourly and every 15 minutes we are 
working for them we give them something to bill. So they may ask us to be careful with 
the amount of time we are spending working on their account. But we’re bracing for a 
tough year. Last year we made it through fine but we’re expecting this to be a pretty 
tough year. Everyone has been asked to come up with ideas to cut costs and find new 
clients.  
 
Interviewer: Alright great. Well thanks. That’s all the questions I have. Thank you so 
much. 
 
Andrew: Feel free to … If you have any follow ups, to call or email back and I’ll help you 
however I can. 
 
Interviewer: Ok great. Thank you very much. 
 
Andrew: You’re welcome, good luck with your project. 
 
Interviewer: Thanks have a great day 
 
Andrew: Ok you too. 
 
Interviewer: Bye 
 
Andrew: Bye  
 
5. Correspondence with Andrew Maraniss: 

 

William Cooper <wdcooper@mail.usf.edu>  Mon, Feb 23, 2009 at 1:39 
PM  

To: amaraniss@mpf.com  

Dear Mr. Maraniss, 
My name is William Cooper and I am a junior majoring in public relations at the 
University of South Florida. I am currently taking a public relations research course 
taught by Dr. Kelli (Staples) Burns whom you may remember from your years as an 
undergraduate at Vanderbilt.  
 
I am contacting you because I would like to conduct a brief phone interview with you 
regarding the field of public relations. The interview should last roughly 15 minutes 
and will need to take place sometime over the next 5 days. 
 
Some examples of questions are:  
>  What would you tell someone who is thinking about majoring in PR? 
>  What do you think is the biggest myth about PR? 
 
The most ideal situation would be to use the program Skype for the interview. 
However, we could do it over the phone if need be. 



 

 

and will need to take place sometime over the next 5 days. 
 
Some examples of questions are:  
>  What would you tell someone who is thinking about majoring in PR? 
>  What do you think is the biggest myth about PR? 
 
The most ideal situation would be to use the program Skype for the interview. 
However, we could do it over the phone if need be. 
 
Thank you for your time. I look forward to hearing from you. 
 
Sincerely, 
William Cooper  

 
 

Andrew Maraniss <amaraniss@mpf.com>  Mon, Feb 23, 2009 at 2:10 
PM  

To: William Cooper <wdcooper@mail.usf.edu>  

Hello William 

I’d be glad to help out, though I do not have Skype so we’d need to do it over the 
phone. I would be free Wednesday from 10-1 eastern time or Thursday from 9 to 
11:30 eastern … Would any of those times work for you? You can reach me at 615-
259-4000 …  

Please give my best to Kelli (Dr. Burns)!  

-          Andrew 

From: William Cooper [mailto:wdcooper@mail.usf.edu]  
Sent: Monday, February 23, 2009 12:40 PM 
To: Andrew Maraniss 
Subject: Student PR project 

[Quoted text hidden] 
 
 

 
 
William Cooper <wdcooper@mail.usf.edu>  Mon, Feb 23, 2009 at 7:02 PM  

To: Andrew Maraniss <amaraniss@mpf.com>  

Hello Mr. Maraniss 
 
Thank you for getting back to me so quickly. Wednesday at 11:00 a.m.EST will work 
perfectly. Over the phone will work just fine as well. 
 
Talk to you then. 



 

 

William Cooper 
[Quoted text hidden] 

 
 

Andrew Maraniss <amaraniss@mpf.com>  Tue, Feb 24, 2009 at 9:30 AM  
To: William Cooper <wdcooper@mail.usf.edu>  

Great, I’ll talk to you tomorrow …  

-          Andrew 

From: William Cooper [mailto:wdcooper@mail.usf.edu]  
Sent: Monday, February 23, 2009 6:02 PM 
To: Andrew Maraniss 
Subject: Re: Student PR project 

[Quoted text hidden] 
 

 

Andrew Maraniss <amaraniss@mpf.com>  Wed, Feb 25, 2009 at 8:51 
AM  

To: William Cooper <wdcooper@mail.usf.edu>  

William 

I have had a meeting come up with a client at 9 a.m. central this morning and likely 
will still be out of the office at 10 … I could do the call today between 2:30 and 3:30 
central, or between 4:15 and 5:15 … Let me know if either of those times work for 
you; otherwise we can look at times tomorrow … Sorry for the change in plans …  

-          Andrew 

From: William Cooper [mailto:wdcooper@mail.usf.edu]  
Sent: Monday, February 23, 2009 12:40 PM 
To: Andrew Maraniss 
Subject: Student PR project 

Dear Mr. Maraniss, 

[Quoted text hidden] 
 
 
William Cooper <wdcooper@mail.usf.edu>  Wed, Feb 25, 2009 at 9:01 AM  
To: Andrew Maraniss <amaraniss@mpf.com>  

That's no problem at all. 4:30 central (5:30 my time) today would work best for me. 
Is this okay?  
 
William 



 

 

[Quoted text hidden] 
 

 
Andrew Maraniss <amaraniss@mpf.com>  Wed, Feb 25, 2009 at 9:03 AM  
To: William Cooper <wdcooper@mail.usf.edu>  

That’s great … Talk to you then, 

Andrew 
 

 
William Cooper <wdcooper@mail.usf.edu>          Wed, Mar 4, 2009 at 9:21 AM  
To: Andrew Maraniss <amaraniss@mpf.com>  

Dear Mr Maraniss, 
 
I just wanted to thank you for allowing me to interview you last week.  I really appreciate 
you taking time out of your busy schedule to talk to me.  I learned so much from the 
interview and I can't wait to share this knowledge with my class.  
 
Sincerly, 
William Cooper 
[Quoted text hidden] 

 
Andrew Maraniss <amaraniss@mpf.com>  Wed, Mar 4, 2009 at 9:25 AM  
To: William Cooper <wdcooper@mail.usf.edu>  

Glad to hear it, William. Good luck with  your project and let me know if there is 
anything else you need. I was thinking about you the other day since the football 
players who died deep sea fishing are USF grads, are they not?  

[Quoted text hidden]  
 

 

William Cooper <wdcooper@mail.usf.edu>  Wed, Mar 4, 2009 at 9:42 
AM  

To: Andrew Maraniss <amaraniss@mpf.com>  

Yes, 2 of them were USF grads and 2 were former bucs players. Thankfully, one of 
the USF grads was rescued. 
 
I am turning in the project today and I think it turned out very well.  
 
Thanks again! 
 
William 
[Quoted text hidden] 

 
 


